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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given  

therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Describe the five main concepts through which 

marketing management has evolved over the years. 

foi.ku izcU/k ds fodkl ds Øe esa ik¡p izeq[k voLFkkvksa@ 

foi.ku fopkj/kkjkvksa ds fo”k; esa foLr`r tkudkjh nhft,A 

2. What are the various states in a buyer‟s Purchase 

Decision Process ? 

miHkksDrk Ø; fu.kZ; izfØ;k ds fofHkUu pj.k D;k gSa \ 

3. What are the determinants of Price ? Also shed light on 

the various pricing methods used by marketers. 

fdlh mRikn dk ewY; fdu dkjdksa ij fuHkZj djrk gS \ 

ewY; fu/kkZj.k ds fofHkUu rjhds D;k gaS \ 

4. Write in detail about the Promotion Mix and its 

elements. 

lao)Zu leqPp; ¼izeks’ku feDl½ vkSj mlds rRoksa dks foLrkj 

ls le>kb;sA 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. How is marketing different from selling ? 

foi.ku ¼ekdsZfVax½ o fcØh ¼lSfyax½ esa D;k fHkUurk gS \ 

2. Describe marketing research. 

foi.ku vuqla/kku D;k gksrk gS \ 

3. What kind of channel conflicts are witnessed by 

marketers ? How are they handled ? 

veweu fdl rjg ds forj.k ek/;e la?k”kZ ¼pSuy 

dkWuf¶ydV~l½ ns[kus esa vkrs gSa \ buls dSls fuiVk tkrk  

gS \ 

4. Shed light on Branding. 

czkfUMax ds fo”k; esa crkb;sA 

5. What functions are performed by a wholesaler ? 

Fkksd foØsrk }kjk D;k&D;k dk;Z fu”ikfnr fd;s tkrs gSa \ 

6. What is Targeting ? On what basis are the target 

markets selected ? 

y{;hdj.k ¼VkjxsfVax½ D;k gksrk gS \ ;g fdl vk/kkj ij 

fd;k tkrk gS \ 

7. Give few corporate examples to bring out the impact of 

politico-legal environment on businesses. 

okLrfod mnkgj.kksa ds iz;ksx ls le>kb;s fd fdl izdkj 

jktuhfrd o dkuwuh okrkoj.k fdlh O;olk; dks izHkkfor 

djrs gSaA 
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8. What role is played by Labelling ? 

yscfyax dh D;k Hkwfedk gksrh gS \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Fill in the blanks. 

fjDr LFkkuksa dh iwfrZ dhft,A 

1. The concept of 4Ps of marketing mix was put forward 

by ............... . 

foi.ku leqPp; ¼ekdsZfVax feDl½ esa 4Ps dh vo/kkj.kk 
---------------

-------------
 }kjk nh x;h FkhA 

2. „No Tears‟ brand of soaps is targeted on infants and 

children. This is an example of segmentation. 

^uks fV;lZ* uked lkcqu uotkr f’k’kqvksa o cPpksa dks yf{kr 

djds yk;k x;k gSA ;g 
----------------------------

 izdkj ds cktkj 

foHkfDrdj.k dk mnkgj.k gSA 

3. The „alarm clocks‟ that we used in our homes before 

the emergence of mobile phones are most likely in the 

............. stage of product life cycle. 

vykeZ ?kfM+;k¡] ftudk iz;ksx eksckby Qksu ds izpyu ds 

ckn de gks x;k gS] mRikn thou pØ dh 
----------------------------

 

voLFkk esa ekuh tk ldrh gSA 
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4. Basing the forecast regarding the future market 

demand for a product on the opinion of the sales-staff 

called ................ method. 

fcØh deZpkfj;ksa ds er ds vk/kkj ij fcØh iwokZuqeku yxkuk 
----------------------------

 dgykrk gSA 

5. If audience get to know about a newly released movie 

owing to the rumors of romantic connection between 

the lead actor and actress, the movie can be said to 

have benefitted form ...............  element of the 

promotion mix. 

fdlh pyfp= ds fo”k; esa n’kZdksa dks ;fn mlds eq[; 

dykdkjksa ds chp ds :ekuh lEcU/kksa dh vQokgksa ds ek/;e 

ls irk pys rks ;g lao)Zu leqPp; dk 
----------------------------

 rRo gSA 

6. If a company sells its products through its own 

website, it is using a .......... level marketing channel. 

fdlh mRiknd dEiuh }kjk Lo;a dh osclkbV ls eky cspuk 
----------------------------

 Lrj ds foi.ku ek/;e dk iz;ksx gSA 

7. The tagline „Maa ke haath ki roti‟ used by a marketer 

of food products is an instance of ................ 

advertising appeal. 

^ek¡ ds gkFk dh jksVh* VSxykbu dk iz;ksx 
----------------------------

 

foKkiu vihy dk mnkgj.k gSA 

8. Contests organized by a marketer to reward its best 

performing dealers and distributors is .............. element 

of promotion mix. 

fdlh foØsrk }kjk loZJs”B izn’kZu djus okys forjdksa dks 

iqjLd`r djus gsrq vk;ksftr izfr;ksfxrk izksRlkgu leqPp; dk 

----------------------------
 rRo gSA 
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9. Influencing the perception of the product in the mind 

of the customer is ............... 

(targeting/selling/positioning/segmenting). 

miHkksDrkvksa esa fdlh mRikn dh Nfo dks izHkkfor djuk 
 

----------------------------
 ¼y{;hdj.k] fcØh] iksth’kfuax] cktkj 

foHkfDrdj.k½ gksrk gSA 

10. Lux, Hamam and Lifebuoy are soap brands marketed 

by .............. . 

yDl] geke o ykbZQckW; 
----------------------------

 dEiuh ds mRikn gSaA 
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