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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given
therein.
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Section-A / Gls—d
(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. Describe the five main concepts through which

marketing management has evolved over the years.

faUoM e & fder & H9 H UrE UHE STaeeinl /
faqor faamarms & fava 4 fawga SR < |

2. What are the various states in a buyer’s Purchase
Decision Process ?

SUIT Y ol ufshar & fafe=T =Ror @7 € 2

3. What are the determinants of Price ? Also shed light on
the various pricing methods used by marketers.

frdl Scue @ Jod b dRDI W PR F=ar g ?

T FuRe & fafre e @1 € ?
4. Write in detail about the Promotion Mix and its
elements.

| gy |
Section-B / YVs—g
(Short Answer Type Questions) / (79 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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How is marketing different from selling ?

fauomE (wrofe) 7 famr @) § @ a2 7

Describe marketing research.

TR SR T e © 2

What kind of channel conflicts are witnessed by
marketers ? How are they handled ?

for T @ fowmu wew duy  (d9d
DHTADed) <@ ¥ MM & ? 399 dd Muer S
g ?
Shed light on Branding.
ST B 9T § qamsd |
What functions are performed by a wholesaler ?

e fashell gRT F-a1 DRl Frfed fhdl o 8 2

What is Targeting ? On what basis are the target
markets selected ?

ARNHRUT (SRATCH) T BT & ? I8 [ SR |
fepam e @ ?

Give few corporate examples to bring out the impact of
politico-legal environment on businesses.

JRAfdd ISRV b YA § gasy {9 R

OHITad @ B TRyl bl aa &1 gHad
o ¢ |
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What role is played by Labelling ?
HGfelT B T AT Bl & ?
Section—-C / Gue—T[
(Objective Type Questions) / (A& T)

Note : Section ‘C’ contains ten (10) objective type

e

questions of one (01) mark each. All the questions
of this Section are compulsory.

gus T ¥ g9 (10) TRS WA [ W 2| IS
T & forg e (01) 3 fuiRa 21 39 wWve @
Y oo afard € |

Fill in the blanks.
Red vt a1 gt I |

1.
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The concept of 4Ps of marketing mix was put forward
0) VAU :

WW(WW)‘#4P5H%W ...............
............. a1 &) T o

‘No Tears’ brand of soaps is targeted on infants and
children. This is an example of segmentation.

A g’ S |G Taea Riggel 9 qw G e
W a_l_q_l_ Tl—qT %l _ag ............................ H(*)l\{ $ G”U'”{
fefdRTen=oT T IaTERVT 2 |

The ‘alarm clocks’ that we used in our homes before
the emergence of mobile phones are most likely in the
............. stage of product life cycle.

I GfSAl, RFdT TN d16sd BF & Yaad &
qC P B AT B, SAG o dH dr
3T H A ST Febell & |
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Basing the forecast regarding the future market
demand for a product on the opinion of the sales-staff
called ................ method.

fqeh! HHARGT & A & MR R {Sepl qalgaH orme

""" BT 2 |

If audience get to know about a newly released movie
owing to the rumors of romantic connection between
the lead actor and actress, the movie can be said to
have benefitted form ............... element of the
promotion mix.

el gafd & vy H el & IR SHe g
HATBRI B 1 D HUF TR D] TBAE B AT

3 el Tl T8 ﬂ-l'ch;(rl RS 2 a9 2

If a company sells its products through its own
website, it isusing a .......... level marketing channel.

5l SUed B gRT W @ davige J AT I
............................ WEB‘@WWWW%'

The tagline ‘Maa ke haath ki roti’ used by a marketer
of food products is an instance of ............
advertising appeal.

‘ﬁzﬁaaa%w,éwmw ............................

s enfiel a1 IaTER |
Contests organized by a marketer to reward its best
performing dealers and distributors is .............. element

of promotion mix.

fepddl faghar gRT FI9S UG &R arel IRl &
R¥HA PR 5 AT U UIcaTs Fead &l

---------------------------- I 2|
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9. Influencing the perception of the product in the mind
of the customer IS e,
(targeting/selling/positioning/segmenting).

SydITel # el Sare @ Bfd B ydfad dRe
............................ . e
farfarrenxor) BIem 2 |

10. Lux, Hamam and Lifebuoy are soap brands marketed
o)V :

IR, BH G RBEd HA P IAE ¢ |
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