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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA  

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Explain Maslow‟s Hierarchy of Needs model.  

eSLyks }kjk fn, x, vko’;drkvksa ds vuqØe izk:i dk 

o.kZu dhft,A  

2. List out the product and services banned for 

advertising in India. Also explain the reasons.  

mu mRiknksa vkSj lsokvkas dk mYys[k dhft, ftuds foKkiu 

ij Hkkjr esa izfrca/k gS vkSj bldk dkj.k Hkh crkb,A  

3. Elucidate the methods of advertising research.  

foKkiu ‘kks/k rduhdksa dk o.kZu dhft,A  

4. What are the cultural barriers in global advertising 

campaign ? Explain at least two with suitable 

examples.  

,d oSf’od foKkiu vfHk;ku esa lkaLd`frd vojks/k D;k 

gksaxs \ fdUgha nks mi;qDr mnkgj.kksa ds lkFk le>kb,A  

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. Explain the economic role of Advertising.  

foKkiuksa dh vFkZ’kkL=h; Hkwfedk dk o.kZu dhft,A  

2. What do you understand by Media Planning ? Explain 

with one example.  

ehfM;k Iykfuax ls vki D;k le>rs gSa \ ,d mnkgj.k ds 

lkFk le>kb,A  

3. What is Advertorial ?  

,MojVksfj;y D;k gS \ 

4. What do you understand by sponsored program in 

radio ?  

jsfM;ks ek/;e esa izk;ksftr dk;ZØe D;k gksrs gSa \ 

5. What is Green Advertising ? Explain.  

xzhu foKkiu D;k gS \ o.kZu dhft,A  

6. Can ads make people buy things they don‟t want to or 

need ?  

D;k foKkiu yksxksa dks vuko’;d phtksa dks [kjhnus ds fy, 

ck/; dj ldrs gSa \  

7. Explain the role of ASCI.  

,- ,l- lh- vkbZ- dh Hkwfedk ij izdk’k Mkfy,A  
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8. What is surrogate advertisement ? Describe.  

N  foKkiu D;k gksrs gSa \ le>kb,A  

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. Which of the following is not a type of newspaper 

advertisement ?  

(a) Display advertisement  

(b) Classified advertisement 

(c) OOH 

(d) Panel advertisement 

fuEufyf[kr esa ls dkSu&lk lekpkji= foKkiu dk izdkj 

ugha gS \ 

¼v½ fMLIys foKkiu 

¼c½ oxhZd`r foKkiu 

¼l½ vks- vks- ,p- 

¼n½ iSuy foKkiu 

2. Magazine advertisement has more life than newspaper 

advertisement.  

(a) True  

(b) False  
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lekpkji= foKkiu ds eqdkcys if=dk foKkiu dh vk;q 

vf/kd gksrh gSA  

¼v½ lR; 

¼c½ vlR; 

3. Which of the following is the punchline of TV ad. ?  

(a) What an idea  

(b) Men will be men  

(c) Taza ho le  

(d) All of the above  

fuEufyf[kr esa ls dkSu&lh Vhoh foKkiu dh iapykbu gS \ 

¼v½ okV ,u vkbfM;k  

¼c½ eSu foy ch eSu  

¼l½ rktk gks ys  

¼n½ mi;qZDr lHkh  

4. Pop ups ads belong to which medium ? 

(a) Newspaper  

(b) OOH 

(c) Website  

(d) None of the above  

ikWi vIl fdl ek/;e dk foKkiu gS \ 

¼v½ lekpkji= 

¼c½ vks- vks- ,p- 

¼l½ osclkbV  

¼n½ bueas ls dksbZ ugha  
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5. OOH stands for ........... . 

(a) Out Of Home  

(b) Out Of Hindi  

(c) Old Okay Home  

(d) Old Office Home  

vks- vks- ,p- dk iw.kZ :i 
-----------------

 gSA 

¼v½ vkmV vkWQ gkse  

¼c½ vkmV vkWQ fgUnh  

¼l½ vksYM vksds gkse  

¼n½ vksYM vkWfQl gkse  

6. Brand is a special and reputed recognition : 

(a) False 

(b)  True   

czkaM fdlh dEiuh dh ;k yksxksa dh fo’ks”k ,oa lEekfur 

igpku gS % 

¼v½ lR; 

¼c½ vlR;  

7. AIDS stands for ........... . 

AIDS ls rkRi;Z gS 
------------------

A 

8. USP stands for .......... . 

;w- ,l- ih- ls rkRi;Z gS 
------------------

A 

9. What is point-of-purchases ?  

ikWbaV vkWQ ijpsl D;k gS \ 
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10. „Don‟t talk while driving‟ tagline is an example  

of ............... . 

(a) C2C 

(b) Public Relations  

(c) Social Advertisement  

(d) All of the above  

„Don‟t talk while driving‟ Lyksxu fuEufyf[kr esa ls 

fdldk mnkgj.k gS \ 

¼v½ lh2lh foKkiu  

¼c½ tulEidZ  

¼l½ lkekftd foKkiu  

¼n½ mi;qZDr lHkh  
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