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Note : This paper is of eighty (80) marks containing three 

(03) sections A, B and C. Learners are required to 

attempt the questions contained in these sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, méhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Define Corporate Communication. Explain the 

functions of Corporate Communication. 

dkWiksZjsV dE;qfuds’ku dks ifjHkkf”kr dhft,A lkFk gh dkWiksZjsV 

dE;qfuds’ku ds dk;ks± dh O;k[;k dhft,A 

2. Elaborate the process of crisis communication and 

management strategies. What are the important 

procedures and steps needed to handle a crisis ? 

ladV lapkj vkSj izcU/ku j.kuhfr;ksa dh izfØ;k le>kb,A 

ladV lapkj ds izcU/ku dh egŸoiw.kZ fof/k;k¡ rFkk pj.k 

dkSu&ls gSa \ 

3. “Corporate communication has its roots in public 

relations, but enjoys wider scope and appeal.” Explain. 

ßdkWiksZjsV dE;qfuds’ku dh tM+sa tulEidZ esa gSa ysfdu bldk 

{ks= vkSj vihy T;knk foLr`r gSaAÞ O;k[;k dhft,A 

4. Elaborate the role of CSR activity in establishing a 

Corporate Brand Image. 

dkWiksZjsV czk.M Nfo cukus esa dkWiksZjsV lks’ky fjLiksfUlfcfyVh 

ds egŸo dh O;k[;k dhft,A 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. Explain house journals and its importance in the 

Corporate Communication. 

dkWiksZjsV dE;qfuds’ku esa x`g if=dk ds egŸo ij izdk’k 

Mkfy,A 

2. Explain the concept of communication policy. Why is 

the communication policy research essential ? 

lapkj uhfr dh vo/kkj.kk dks le>kb,A lapkj uhfr ‘kks/k 

D;ksa t:jh gS \ 

3. Explain the effective persuasion techniques in sales 

negotiation. Analyze the negotiating techniques for 

long-term purchase agreements. 

foi.ku lkSnsckth esa izHkkoh le>kus ds rjhdksas ij izdk’k 

Mkfy,A nh?kkZof/k Ø; djkjksa ds fy, lkSnsckth ds rjhdksa ij 

izdk’k Mkfy,A 

4. Discuss the various barriers to communication. How 

will you overcome them ? 

lapkj esa vkus okyh fofHké ck/kkvksa dh ppkZ dhft,A vki 

dSls mu ij fot; ik;saxs \ 
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5. Explain the role of communication in brand promotion. 

Also discuss any two main tools used in brand 

communication. 

czk.M izksRlkgu esa lapkj dh Hkwfedk Li”V dhft,A czk.M 

lapkj esa iz;ksx gksus okys fdUgha nks rjhdksa dh ppkZ 

 dhft,A 

6. What are business reports ? Explain the different types 

and forms of business reports. 

fctusl fjiksVZ D;k gS \ fctusl fjiksVks± ds fofo/k izdkjksa 

vkSj :iksa dh O;k[;k dhft,A 

7. Discuss the classification of non-verbal 

communication. Give suitable examples to explain 

each classification. 

xSj okfpd lapkj dk oxhZdj.k dhft,A izR;sd oxhZdj.k dh 

O;k[;k gsrq mfpr mnkgj.k nhft,A 

8. “Communication is the most ingredient. In fact, an 

organization cannot be conceived of without 

communication.” Discuss in detail. 

ßlapkj fdlh Hkh laxBu dk lcls egŸoiw.kZ rŸo gS] cfYd 

;g dguk T;knk laxr gksxk fd fcuk lapkj ds fdlh 

laxBu dh dYiuk Hkh ugha dh tk ldrhAÞ foLrkj ls 

O;k[;k dhft,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 
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uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Write in one sentence. 

,d okD; esa ifjHkkf”kr dhft,A 

1. Explain Grapevine Communication. 

vQokg lapkj dks le>kb,A 

2. Define a Press Release. 

izsl fjyht dks ifjHkkf”kr dhft,A 

3. What is Brand Image ? 

czk.M Nfo D;k gS \ 

4. Employee Communication. 

dkfeZd lapkjA 

5. Define Corporate Identity. 

dkWiksZjsV igpku 

6. What is Press Conference ? 

izsl dkaÝsal D;k gS \ 

7. Role  of a public relation officer. 

tulEidZ vf/kdkjh dh HkwfedkA 

8. Role of Corporate Communication  Manager. 

dkWiksZjsV dE;qfuds’ku izcU/kd dh HkwfedkA 

9. Define a Newsletter. 

U;wtysVjA 

10. Explain Interpersonal Communication. 

varj&oS;fDrd lapkj dks le>kb,A 
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