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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.

AlC 0 AT U UF T (80) 3l T I fF (03) WUSH
‘@, [ qr v H fanfog g1 Remial @ =
guel § iy 17 gy el & SR & wel @
SR < B

Section-A / Gvls—d

(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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L Gug ‘P H AR (04) <F ST T R W€
TG Y B fou SN (19) e fEiRa €1
iRl &1 s § ®ad a1 (02) Tl & ST o
gl

What in your view are the communication objectives

and target groups of the following campaigns ?

Critically analyse the creative treatment in the
respective campaigns :

Jaha shauch waha shauchalaya
Or
Paytm—~Paytm Karo

P AR ¥ FEfafad dH9 & TR SeW 3R
T TE -9 € ? wHfa DR § fhufed dede
B favaifd HIfor

SERIEEERIEIGE
7
TATH—USTH Bl

Explain the functions and scope of Public Relations in
the Indian context. Discuss the role of Mahatma
Gandhi as a PR practitioner.

IRA & T<d § T 99a & B AR &3 B IRAT
BN | T SgTdad & U § Feedr e @
AET @ T BT |
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Give a detailed note on the stages in Public Relation
Process. Explain code of ethics fo public relations
professionals.

SEHS WA & [ TRol W Ue o femlt
forRaw | S a® IR @ fo oIeR wfedr & are
DI |

Social Networking Sites (SNS) are the new way of
using space for selling goods and image building
simultaneously. Do you consider ‘popping up of
advertisements’ as a good marketing strategy oOr
interference in your personal space.

AT Acafd T dgel d AME 99 IR Bfd FEi @
M & U AeIH ®9 H <@l Off V@1 8] ‘SleRaw
forsTos @1 g @7 s fage worifa @ A amge
fofl W H gqerd ? 3Dl 1 oI & 2

Section-B / vle—Yg
(Short Answer Type Questions) / (T STRIT U%)

Note : Section ‘B’ contains eight (08) short answer type

e
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questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

gre ‘@ # 36 (08) oY I T A W E
TAG Y @ forv ame (08) o fwiRd F|
el o1 g8 ¥ dadt R (04) U B IR <A
2|

Mention the factors that determined the need for PR.
S9 d@l o g9 By, N e @) STk
e g |
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Write five functions of PR practitioners.

GGl & urd B fIRau |

Write the qualities of an ideal PRO.

U JMSY SIS ARHRI & U W YH SIfery |

Distinguish  between propaganda, publicity and
advertising.

I-TAR, TR 3R fIoe § 3R e Bifv |

Current taglines are reflected along with the brand
names. Write alternative tagline for the following
brands :

ffeiRad sve & SRl ®I AlgEl CTeigd 9
yfafdfed fooar Sar 21 omg 39 il @ fov @ 79
IIESRRIRCIE

e Nike : “Just Do it”

e Apple : “Think Different”

e Surf: “DaagAccheHain”

e Thums Up : “Taste The Thunder”

What is SWOT analysis ? How could it play an
important role in the crisis management ?

e fvelyy @7 § ? Wac yewd # I8 o wewayl
YT T T & ?
According to you, what shall be the ideal parameters

for appointing a Public Relation Officer (PRO) in any
government or private organization ?

AMe AR bl WeR) A1 Foil §I6T H T aD
JRGR & TI7 B R AFGS 8 MY ?
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8. Do you think terms like ‘Networking’ or ‘Jugaad’ has
somehow discouraged youths to enter in the media
field and even put a question mark on the integrity of
media ethics per se ?

AT UG T 8 b Aealfdr’ a1 SEme’ o Al

@1 JoIE | gaT AISAT b & H &I o W@, gl AP (b

AT &1 AR Wiee W & ol TS IR QT & ?
Section-C / GUs—TT

(Objective Type Questions) / (@IS )

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this Section are compulsory.

Al @us T W g9 (10) TS TN A W g | u_®
7 B o e (01) 3 fuiRa 21 39 wve @

T g9 afard €
Answer in one line each :
TP-Udh Gfdd § SR <IT ¢
1. Define Campaign.

SR BT IRIIRT DI |
2.  What is Lobbying ?
AT F|AT B ?
3. Explain public opinion.
TGS T g ?

4. What is PRSI ?
0. 3R, T, oS, T 8 7
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5. It is difficult task as it is people’s actions that builds or

destroys ................ of an organization.
fell 6T @ ... I A I T IR Uh PicH
PRl & Rifh I8 AN B S 2 |

6. Public ............. is stronger than legal right or miltary
might.
SIENIEC S BRI HY qTHhd 4
SATET Holqd 7 |

7. The copywriter is responsible for writing the copy of
the advertisement in terms of ..............

""""""""""""""" @ AWl W B o@d fAeue @l Bl

fore @ forg formieR & |
8. Explain AIDA.
SIS I
9. It is the PR practitioners’ task to ............. and enhance

the organizations reputation.
""" IR e @ ufieT B IR <A o
TG d BT M ¢ |

10. Testimony means actual user share their ........... in the
form of an ad.

U6 faed @& w0 § 9OU-U9 @I Fdcd Bl gl

qeIad JANTh 310 RN B & |
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