
 

B-64 P. T. O. 

8/1    Roll No. ………………….. 

APR–201 

Strategic Public Relations and Management 

¼j.kuhfrd tulEidZ o izcU/ku½ 

P. G. Diploma in Advertising and Public Relations 

(PGDAPR-12/16/17) 

Second Semester, Examination, 2017 

Time : 3 Hours   Max. Marks : 80 

Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What in your view are the communication objectives 

and target groups of the following campaigns ? 

Critically analyse the creative treatment in the 

respective campaigns : 

Jaha shauch waha shauchalaya 

Or 

Paytm—Paytm Karo 

vkids fopkj ls fuEufyf[kr dSEisu ds lapkj mís’; vkSj 

y{; lewg dkSu&ls gSa \ lEcfU/kr dSEisu esa fØ,fVo VªhVesaV 

dks fo’ysf”kr dhft, % 

tgk¡ ‘kkSp ogk¡ ‘kkSpky; 

;k 

isVh,e&isVh,e djks 

2. Explain the functions and scope of Public Relations in 

the Indian context. Discuss the role of Mahatma 

Gandhi as a PR practitioner. 

Hkkjr ds lUnHkZ esa tulEidZ ds dk;Z vkSj {ks= dh O;k[;k 

dhft,A ,d tulEidZdŸkkZ ds :i esa egkRek xka/kh dh 

Hkwfedk dh ppkZ dhft,A 
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3. Give a detailed note on the stages in Public Relation 

Process. Explain code of ethics fo public relations 

professionals. 

tulEidZ izfØ;k ds fofHkUu pj.kksa ij ,d foLr`r fVIi.kh 

fyf[k,A tulEidZ is’ksojksa ds fy, vkpkj lafgrk dh O;k[;k 

dhft,A 

4. Social Networking Sites (SNS) are the new way of 

using space for selling goods and image building 

simultaneously. Do you consider „popping up of 

advertisements‟ as a good marketing strategy or 

interference in your personal space. 

lks’ky usVofd±x lkbVksa dks lkeku cspus vkSj Nfo fuekZ.k ds 

LFkku ds u, ek/;e :i esa ns[kk tk jgk gSA ^tcjnLrh 

foKkiu dks ?kqlkuk* D;k vPNh foi.ku j.kuhfr gS ;k vkids 

futh Lisl esa gLr{ksi \ vkidks D;k yxrk gS \ 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. Mention the factors that determined the need for PR. 

mu rRoksa dh ppkZ dhft,] ftuls tulEidZ dh t:jr 

fu/kkZfjr gqbZA 
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2. Write five functions of PR practitioners. 

tulEidZdrkZvksa ds ik¡p dk;Z fyf[k,A 

3. Write the qualities of an ideal PRO. 

,d vkn’kZ tulEidZ vf/kdkjh ds xq.kksa ij izdk’k Mkfy,A 

4. Distinguish between propaganda, publicity and 

advertising. 

vf/k&izpkj] izpkj vkSj foKkiu esa vUrj Li”V dhft,A 

5. Current taglines are reflected along with the brand 

names. Write alternative tagline for the following 

brands : 

fuEufyf[kr czk.M ds mRiknksa dks ekStwnk VSxykbu ls 

izfrfcafcr fd;k tkrk gSA vki bu czkaMksa ds fy, dksbZ ubZ 

VSxykbu fyf[k, % 

 Nike : “Just Do it” 

 Apple : “Think Different” 

 Surf : “DaagAccheHain” 

 Thums Up : “Taste The Thunder” 

6. What is SWOT analysis ? How could it play an 

important role in the crisis management ? 

LoksV fo’ys”k.k D;k gS \ ladV izcU/ku esa ;g dSls egŸoiw.kZ 

Hkwfedk fuHkk ldrk gS \ 

7. According to you, what shall be the ideal parameters 

for appointing a Public Relation Officer (PRO) in any 

government or private organization ? 

vkids vuqlkj fdlh ljdkjh ;k futh laxBu esa tulEidZ 

vf/kdkjh ds p;u gsrq D;k ekunaM gksus pkfg, \ 
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8. Do you think terms like „Networking‟ or „Jugaad‟ has 

somehow discouraged youths to enter in the media 

field and even put a question mark on the integrity of 

media ethics per se ? 

D;k vkidks yxrk gS fd ^usVofd±x* ;k ^tqxkM+* tSls tqeyksa 

dh otg ls ;qok ehfM;k ds {ks= esa ugha vk jgs] ;gk¡ rd fd 

ehfM;k dh vkpkj lafgrk ij gh loky [kM+s dj fn, gSa \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Answer in one line each : 

,d&,d iafDr esa mŸkj nhft, % 

1. Define Campaign. 

dSEisu dks ifjHkkf”kr dhft,A 

2. What is Lobbying ? 

yksÇcx D;k gS \ 

3. Explain public opinion. 

tulEidZ D;k gS \ 

4. What is PRSI ? 

ih- vkj- ,l- vkbZ- D;k gS \ 
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5. It is difficult task as it is people‟s actions that builds or 

destroys ................ of an organization. 

fdlh laxBu ds --------- dks cukuk ;k u”V djuk ,d dfBu 

dk;Z gS D;ksafd ;g yksxksa dk dke gSA 

6. Public .............. is stronger than legal right or miltary 

might. 

lkoZtfud 
----------------------------

 dkuwuh vf/kdkj ;k lSU; rkdr ls 

T;knk etcwr gSA 

7. The copywriter is responsible for writing the copy of 

the advertisement in terms of .............. . 

----------------------------
 ds ekeys esa dkWih ys[kd foKkiu dh dkWih 

fy[kus ds fy, ftEesnkj gSA 

8. Explain AIDA. 

vkbZMk D;k gS \ 

9. It is the PR practitioners‟ task to ............. and enhance 

the organizations reputation. 
----------------------------

 vkSj laxBu dh izfr”Bk dks foLrkj nsuk tu 

lEidZdŸkkZ dk nkf;Ro gSA 

10. Testimony means actual user share their ........... in the 

form of an ad. 

,d foKkiu ds :i esa ‘kiFk&i= dk eryc gksrk gSA 

okLrfod iz;ksxdŸkkZ vius 
----------------------------

 ‘ks;j djrk gSA 
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