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Brand Management & Strategy in Advertising
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P. G. Diploma in Advertising & Public Relations
(PGDAPR-12/16/17)

First Semester, Examination, 2017

Time : 3 Hours Max. Marks : 80

Note : This paper is of eighty (80) marks containing three
(03) sections A, B and C. Learners are required to
attempt the questions contained in these sections
according to the detailed instructions given therein.
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Section-A / Gvs—h

(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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Can advertising be regarded as the part of long-term

investment in the creation and reputation-building of a
brand ? Explain your answer with appropriate reasons.
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What challenges might the Indian brands face in

establishing themselves against the foreign brands that
are already established internationally ?
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What is Brand Positioning ? Write in detail about its
importance and need.
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What role does copywriting play in creating
advertising-strategy ? Explain in detail with reference
to the copywriting done for modern media.
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Section-B / Yis—4

(Short Answer Type Questions) / (T ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
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questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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What is Brand ? How many types of brands are there ?
Give definition of each.
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What are the factors responsible for building brand
equity ?
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What is a Logo ? What are the desired qualities of a
logo ?
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Write in brief about the objectives of marketing.
AT & Y49 Ie2dl & aR H qargy |

What are the various steps of Brand Building ?
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What is the difference between Positive Brand Image
and Negative Brand Image ? Give appropriate
examples.
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Write a brief note on the concept of Branding.

qifteT & RIgMT W Ue Wi e fafa |

What is Trademark ? Is it useful in Brand Building ?
Explain.

SeHS 7 BT 8 2 a I ave fAfedT § wend
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Section-C / GUvs—1T
(Objective Type Questions) / (@IS T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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Indicate whether the following are True or False.

3T P o ffoRe o € a1 s |
1. Background music is the part of the Radio Copy.
fasmo o1 red i AT Bl @ R wer )
2. Coke and Pepsi are not brands.
I AR TR FUS T € |
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3. Advertisements don’t play any role in Brand Building.
forsos srve fafesT # @I e 78 fmd |

4. Brand Management and Brand Building are same
concepts.
gve e ok g R[feeT <M 1o & Rigra B |

5. Brand Consciousness helps create Brand Equity.
qUe & Ui Seddl W v 3fdEc] & god o
e e & |

6. The name of a company is called Logo.
fop=dY HFO= BT TH AT BT 2 |

7. Brand image does need to be created. It get created
itself.
198 SHGT g1 el USdl | a8 AU MU (IR B Sl
gl

8. The Product Life Cycle has eight phases.
yIedc g ATgfthel & S IH B & |

9. NDTV is arenowned Advertising Agency.
T 9L A @ e e e ol 2 |

10. The copywriter doesn’t perform marketing jobs.
HIURTZER THIT & B T8l bl |
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