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Note : This paper is of eighty (80) marks containing three 

(03) sections A, B and C. Learners are required to 

attempt the questions contained in these sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, méhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Can advertising be regarded as the part of long-term 

investment in the creation and reputation-building of a 

brand ? Explain your answer with appropriate reasons. 

D;k czk.M ds fuekZ.k ,oa mldh izfr”Bk LFkkfir djus esa 

foKkiu dks nh?kZdkfyd fuos’k dk fgLlk ekuk tk ldrk  

gS \ vius mŸkj dks leqfpr dkj.kksa dh lgk;rk ls 

le>kb,A 

2. What challenges might the Indian brands face in 

establishing themselves against the foreign brands that 

are already established internationally ? 

vk/kqfud le; esa igys ls gh vUrjkZ”Vªh; Lrj ij LFkkfir gks 

pqds fons’kh czk.M~l ds lEeq[k Hkkjrh; czk.M~l dks LFkkfir 

gksus esa fdu leL;kvksa dk lkeuk djuk iM+ ldrk gS \ 

3. What is Brand Positioning ? Write in detail about its 

importance and need. 

czk.M iksth‘kfuax D;k gksrh gS \ bldh egŸkk vkSj 

vko’;drk ds ckjs esa foLrkj lss crkb,A 

4. What role does copywriting play in creating 

advertising-strategy ? Explain in detail with reference 

to the copywriting done for modern media. 

foKkiu j.kuhfr cukus esa dkWihjkbfVax dk D;k egRo gS \ 

vk/kqfud ek/;eksa ds fy, dh tkus okyh dkWihjkbfVax ds 

lanHkZ esa foLrkj ls crkb,A 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. What is Brand ? How many types of brands are there ? 

Give definition of each. 

czk.M D;k gksrk gS \ czk.M fdruh rjg ds gksrs gSa \ izR;sd 

dh ifjHkk”kk nhft,A 

2. What are the factors responsible for building brand 

equity ? 

czk.M bfDoVh ds fuekZ.k ds fy, dkSu ls dkjd ftEesnkj 

gksrs gSa \ 

3. What is a Logo ? What are the desired qualities of a 

logo ? 

yksxks D;k gksrk gS \ ,d yksxks esa dkSu ls okafNr xq.k gksus 

pkfg, \ 

4. Write in brief about the objectives of marketing. 

ekdsZfVax ds izeq[k mís’;ksa ds ckjs esa crkb,A 

5. What are the various steps of Brand Building ? 

czk.M fcfYMax ds fofHké pj.k dkSu ls gksrs gSa \ 
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6. What is the difference between Positive Brand Image 

and Negative Brand Image ? Give appropriate 

examples. 

ldkjkRed czk.M Nfo vkSj udkjkRed czk.M Nfo esa D;k 

vUrj gksrk gS \ mfpr mnkgj.k nsdj le>kb,A 

7. Write a brief note on the concept of Branding. 

czkf.Max ds  fl)kUr ij ,d laf{kIr uksV fyf[k,A 

8. What is Trademark ? Is it useful in Brand Building ? 

Explain. 

VªsMekdZ D;k gksrk gS \ D;k ;g czk.M fcfYMax eas lgk;d 

gksrk gS \ le>kb,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Indicate whether the following are True or False. 

bafxr dhft, fd fuEufyf[kr lR; gSa ;k vlR;A 

1. Background music is the part of the Radio Copy. 

foKkiu dk ik’oZ laxhr jsfM;ks dkWih dk fgLLkk gksrk gSA 

2. Coke  and Pepsi are not brands.  

dksd vkSj isIlh czk.M ugha gSaA 



 [ 5 ] APR–104 

B-65 P. T. O. 

3. Advertisements don‟t play any role in Brand Building. 

foKkiu czk.M fcfYMax esa dksbZ Hkwfedk ughas fuHkkrsA 

4. Brand Management and Brand Building are same 

concepts. 

czk.M eSustesaV vkSj czk.M fcfYMax nksuksa ,d gh fl)kUr gSaaA 

5. Brand Consciousness helps create Brand Equity. 

czk.M ds izfr tkx:drk ls czk.M bfDoVh ds l`tu esa 

lgk;rk feyrh gSA 

6. The name of a company is called Logo. 

fdlh dEiuh dk uke yksxks dgykrk gSA 

7. Brand image does need to be created. It get created 

itself. 

czk.M best cukuh ugha iM+rhA og vius vki rS;kj gks tkrh 

gSA 

8. The Product Life Cycle has eight phases. 

izksMDV ykbQ lkbfdy ds vkB pØ gksrs gSaA 

9. NDTV is a renowned Advertising Agency. 

,u- Mh- Vh- oh- ,d fo[;kr foKkiu ,tsalh gSA 

10. The copywriter doesn‟t perform marketing jobs. 

dkWihjkbVj ekdsZfVax ds dke ugha djrkA 
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