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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 

uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Describe the various types of Public Relations. 

tulEidZ ds fofHkUu izdkjksa dk foLrkj ls o.kZu dhft,A 
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2. Explain in detail the various factors influencing public 

relations. 

tulEidZ dks izHkkfor djus okys dkjdksa dks foLrkj ls 

le>kb;sA 

3. Discuss the various principle of public relations with 

suitable examples. 

tulEidZ ds fofHkUu fl)kUrksa dk o.kZu mfpr mnkgj.kksa ds 

lkFk dhft,A 

4. Explain the role of public relations in the present 

society. 

orZeku lkekftd ifjn`’; esa tulEidZ dh Hkwfedk dks 

le>kb;sA 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

Briefly discuss the following.  

fuEufyf[kr dks la{ksi esa le>kb;sA 

1. PR Campaign 

tulEidZ vfHk;ku 
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2. Evaluation of public opinion 

tuer dk ewY;kadu 

3. Role of Interpersonal Communication in PR 

tulEidZ esa O;fDrxr laokn dh Hkwfedk 

4. Tools of public relations 

tulEidZ ds midj.k 

5. Various media used in internal communication in 

Public Relations 

tulEidZ esa vkUrfjd lapkj ds fofHkUu ek/;e 

6. Press Briefing and Press Toor 

izsl czhfQax vkSj izsl Vwj 

7. DAVP 

Mh- ,- oh- ih- 

8. Difference between public relation and advertising 

tulEidZ vkSj foKkiu esa vUrj 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. Any one oral medium of communication. 

tulEidZ dk dksbZ ,d ekSf[kd ek/;eA 
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2. What is the first step towards public relation campaign 

plan ? 

tulEidZ vfHk;ku ;kstuk dh fn’kk esa igyk pj.k D;k gS \ 

3. In the year ............., the term P. R. Council was used. 
-----------------

 esa igyh ckj ih- vkj- dkmafly ‘kCn dk iz;ksx gqvkA 

4. ........... is published by the excitement of influencing 
employees. 
----------------------------

 deZpkfj;ksa dks izHkkfor djus ds mís’; ls 

izdkf’kr dh tkrh gSA 

5. What we call the real disaster in crisis public relations ? 

ladVdkyhu tulaidZ esa okLrfod vkinkvksa ds ladV dks 

D;k dgrs gSa \ 

6. The crisis of controversial developments in ............ is 
called........... 
---------------

 esa fooknkLin ?kVukØeksa ds ladV 
------------------

 dgykrs gSaA 

7. For mobile users PR messages are very ................ . 

eksckby mi;ksxdrkZvksa ds fy, ih- vkj- lans’k cgqr gh 
-------------

 

gSaA 

8. “Spinning” is one definition of ............. . 

ßLifuaxÞ 
----------------------------

 dh ,d ifjHkk”kk gSA 

9. Edward Bernays public relations work is based  

on .............. . 

,MoMZ cusZl dk tulEidZ ds {ks= esa fd;k x;k dk;Z 

vk/kkfjr gS 
----------------------------

 ijA 

10. PRSA. 

ih- vkj- ,l- ,- 
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