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Note : This paper is of eighty (80) marks containing three

(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Yls—dh

(Long Answer Type Questions) / (€78 IT<II 7%

Note : Section ‘A’ contains four (04) long answer type

qrc :

1.
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questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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Describe the various types of Public Relations.
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Explain in detail the various factors influencing public
relations.
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Discuss the various principle of public relations with
suitable examples.
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Explain the role of public relations in the present
society.
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(Short Answer Type Questions) / (?rrgr SN %)

Note : Section ‘B’ contains eight (08) short answer type

qre :

questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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Briefly discuss the following.
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1. PR Campaign
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2. Evaluation of public opinion
ST BT T

3. Role of Interpersonal Communication in PR
SIS H FdaTd HaTg I AT

4. Tools of public relations
IS G YRR

5. Various media used in internal communication in
Public Relations

SIS | ATIRG AR @ fafie #reaw
6. Press Briefing and Press Toor
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8. Difference between public relation and advertising
SN iR 9T # e
Section—-C / U1

(Objective Type Questions) / (G¥fS Je-)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this Section are compulsory.
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1. Any one oral medium of communication.
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2.  What is the first step towards public relation campaign
plan ?
SIS AT IO @ e # Ul aRo /7§ 2

3. Intheyear....... , the term P. R. Council was used.
""""""""" 4 Ugell aR U1 3R, HIONIA ¥R BT YART gal |

4. IS published by the excitement of influencing
employees.
............................ R e S A S
YRR P ol B

5. What we call the real disaster in crisis public relations ?
qGCPHIA TTHId H dRAAd USRI & Jde Bl
T PEd © ?

6. The crisis of controversial developments in ............ IS
called...........
"""""""" ¥ faareRye geApEl @ Wdhe T BEd § |

7. For mobile users PR messages are very ................
A5l SYARTHAA & fory Ul ofR. | 984 ‘E‘-T """""""
g |

8. “Spinning” is one definition of ............. .
gy 1 UE GRATT 2|

9. Edward Bernays public relations work is based
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10. PRSA.
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