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First Semester, Examination, 2017

Time : 3 Hours Max. Marks : 80

Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Gvs—h

(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. Discuss the various tools used by a Government PR

Department.
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2. What is Advertising Agency ? Explain its orgnisational
structure and functions.
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3. “Public Relation Officer works like a bridge between
an organization and its public.” Comment on this
statement.
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4. What do you understand by advertising ? Describe its
various types.
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Section-B / YVs—{

(Short Answer Type Questions) / (g STRIF U%H)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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1. DAGMAR
SR

2. Public opinion
SELGE

3. Progaganda

4. Types of PR
TS B TPR

5. Advertising department of newspaper

THER-U 1 fasmoe fadm
6. Budgeting

qore AR
7. Market research
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8. Creativity in advertising
forsTos & gor e
Section-C / GUes—T[
(Objective Type Questions) / (@IS T)
Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.
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Which of the following terms best fits the activity of
marketing communications ?

() Making products available

(b) Convenience of location

(c) High level of regulation

(d) Communication between stakeholders
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This is a ‘hierarchy of effects model’ used to explain
how advertising works :

(@ ADD

(b) AIDA

(c) PESTLE

(d) SWOT
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SWOT
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This approach has been used to convey particular
information and help educate large target audiences
through television and radio programmes. This
approach is referred to as :

(@ Opinion followers

(b) Opinion formers

(c) Public relations

(d) Opinion leader
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Public relations is defined as the Art or Science of :

(@) expressing one’s political opinions to the public

(b) attempting to get various sectors of the public to
have a better relationship with each other

(c) establishing and promoting a favourable
relationship with the public

(d) making public the details of celebrities’
relationships
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In 1942, President Roosevelt established the :

(@ Committee on Public Information

(b) United States Information Agency

(c) Office of War Information

(d) Public Relations Society of America

T 1942 H FRD ICUT Holdee 7 TAD] AT
Gl

(31) HrdSIE T W A

(@) g I SRET SerT Torl

() 3& g Bt

(3) ufeeter Relerd FTEET 3T ST

Who is widely known as the father of the Modern

Public Relations Industry and the First Public
Relations Advisor ?
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7. Who is the writer of ‘Crystallizing Public Opinion’
book ?
Treeasii s T We & Jud BIF
g7

8. Edward Bernays public relations work was based
ON o .
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9. “Taste The Thunder” tagline is associated to ............
“C‘{C T 9»{"6%” C\,‘|0‘||$"| Wﬁqﬂ_ % ............................ @”

10. “Daag Acche hain” tagline is associated to...........
“a_m_ 3:[__03_ ;g,, éjw Wﬁdﬁ % ............................ @”
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