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¼foKkiu ,oa tulEidZ % ,d ifjp;½ 

P. G. Diploma in Advertising and Public Relations 

(PGDAPR-12/16/17) 

First Semester, Examination, 2017 

Time : 3 Hours   Max. Marks : 80 

Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Discuss the various tools used by a Government PR 

Department. 

ljdkjh tulEidZ foHkkx }kjk iz;ksx esa yk, tkus okys 

fofHkUu midj.kksa dh ppkZ dhft,A 

2. What is Advertising Agency ? Explain its orgnisational 

structure and functions. 

foKkiu ,tsUlh D;k gS \ blds laxBukRed <k¡ps ,oa dk;ks± 

dh foospuk dhft,A 

3. “Public Relation Officer works like a bridge between 

an organization and its public.” Comment on this 

statement. 

ßtulEidZ vf/kdkjh laxBu ,oa mldh turk ds chp iqy 

dk dk;Z djrk gSAÞ bl oDrO; ij fVIi.kh dhft,A 

4. What do you understand by advertising ? Describe its 

various types. 

foKkiu ls vki D;k le>rs gSa \ blds fofHkUu izdkjksa dk 

o.kZu dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. DAGMAR 

Mxekj 

2. Public opinion 

tuer 

3. Progaganda 

izksisxs.Mk 

4. Types of PR 

tulEidZ ds izdkj 

5. Advertising department of newspaper 

lekpkj&i= dk foKkiu foHkkx 

6. Budgeting 

ctV fu/kkZj.k 

7. Market research 

cktkj ‘kks/k 

8. Creativity in advertising 

foKkiu esa l̀tukRedrk 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 
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uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. Which of the following terms best fits the activity of 

marketing communications ? 

(a) Making products available 

(b) Convenience of location 

(c) High level of regulation 

(d) Communication between stakeholders 

fuEufyf[kr esa ls dkSu&lh lcls vPNh ckr foi.ku lapkj 

dh xfrfof/k esa fQV gS \ 

¼v½ mRiknksa dks miyC/k djuk 

¼c½ LFkku dh lqfo/kk 

¼l½ fofu;eu ds mPp Lrj 

¼n½ fgr/kkjdksa ds chp lapkj 

2. This is a „hierarchy of effects model‟ used to explain 

how advertising works : 

(a) ADD 

(b) AIDA 

(c) PESTLE 

(d) SWOT 

;g ^gk;jkdhZ vkWQ bQsDV ekWMy* gS ftldk iz;ksx foKkiu 

dSls dk;Z djrk gS] dks le>kus ds fy, fd;k tkrk gS % 

¼v½ ADD 

¼c½ AIDA 

¼l½ PESTLE 

¼n½ SWOT 
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3. This approach has been used to convey particular 

information and help educate large target audiences 

through television and radio programmes. This 

approach is referred to as : 

(a) Opinion followers 

(b) Opinion formers 

(c) Public relations 

(d) Opinion leader 

fuEufyf[kr esa ftl n`f”Vdks.k dk mi;ksx Vsyhfotu vkSj 

jsfM;ks dk;ZØeksa ds ek/;e ls cM+s y{; n’kZdksa dks fo’ks”k 

tkudkjh nsus rFkk f’kf{kr djus ds fy, fd;k x;k gS og  

gS % 

¼v½ tuer vuq;k;h 

¼c½ tuer jpf;rk 

¼l½ lkoZtfud lEcU/k 

¼n½ tuer usrk 

4. Public relations is defined as the Art or Science of : 

(a) expressing one‟s political opinions to the public 

(b) attempting to get various sectors of the public to 

have a better relationship with each other 

(c) establishing and promoting a favourable 

relationship with the public 

(d) making public the details of celebrities‟ 

relationships 

tulEidZ dks dyk ;k foKku ds :i esa ifjHkkf”kr fd;k 

x;k gS % 

¼v½ turk ds fy, fdlh dh jktuhfrd jk; O;Dr djrs 

gq, 
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¼c½ ,d&nwljs ds lkFk csgrj lEcU/k j[kus ds fy, turk 

ds fofHkUu {ks=ksa dks izkIr djus dk iz;kl 

¼l½ turk ds lkFk ,d vuqdwy fj’rs LFkkfir vkSj c<+kok 

nsuk 

¼n½ e’kgwj gfLr;ksa ds fj’rksa dk fooj.k turk cuk jgk gS 

5. In 1942, President Roosevelt established the : 

(a) Committee on Public Information 

(b) United States Information Agency 

(c) Office of War Information 

(d) Public Relations Society of America 

lu~ 1942 esa vesjhdh jk”Vªifr :tosYV us bldh LFkkiuk  

dh % 

¼v½ lkoZtfud lwpuk ij lfefr 

¼c½ la;qDr jkT; vesfjdk lwpuk ,tsalh 

¼l½ ;q) lwpuk dk;kZy; 

¼n½ ifCyd fjys’kal lkslkbVh vkWQ vesfjdk 

6. Who is widely known as the father of the Modern 

Public Relations Industry and the First Public 

Relations Advisor ? 

dkSu O;kid :i ls vk/kqfud tulEidZ m|ksx ds firk vkSj 

igys tulEidZ lykgdkj ds :i esa tkuk tkrk gS \ 
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7. Who is the writer of „Crystallizing Public Opinion‟  

book ? 

^fØLVykbftax ifCyd vksihfu;u* iqLrd ds ys[kd dkSu  

gS \ 

8. Edward Bernays public relations work was based  

on ............ . 

,MoMZ cusZl dk tulEidZ dk;Z 
----------------------------

 ij vk/kkfjr 

FkkA 

9. “Taste The Thunder” tagline is associated to ............ . 

ßVsLV n FkUMjÞ VSxykbu lEcfU/kr gS 
----------------------------

lsA 

10. “Daag Acche hain” tagline is associated to........... . 

ßnkx vPNs gS aÞ VSxykbu lEcfU/kr gS 
----------------------------

lsA 
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