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Note : This paper is of Seventy (70) marks divided into two

(02) Sections A and B. Attempt the questions contained

in these sections according to the detailed instructions

given therein. Candidates should limit their answer to

the questions on the given answer sheet. No additional

(B) answer sheet will be issued.
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SECTION–A/��������

(Long Answer Type Questions)/�	
��� ������� ���� �����

Note : Section 'A' contains Five (05) long answer type
questions of Nineteen (19) marks each. Learners are
required to answer any Two (02) questions only.

(2×19=38)

���� � ���������	
����������������������
�����
�������� 
�! 


"#�$� ��% 
��������
� ��&��'��(� (19)�)��� ��*����+�"#�,

���-���.�� �
�� ��
� /�	
�� (
��
��� ��
� ��0�� �����
�� �
� ����

�
�
� "#�,

1. Discuss the advantages and disadvantages of any three
ownership patterns in Indian newspaper industry of your
choice.
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2. Explain the role of radio as Public Service Broadcaster.
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3. Does advertise department have any influence on editorial
department in a news organization? Discuss.
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4. Explain the structure and functioning of a TV Production
House?
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5. What do you understand by Audience Rating? Describe the
ways adopted by TV Channels to Influence viewers with
suitable examples.
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SECTION–B/���������

(Short Answer Type Questions)/����� ������� ���� �����

Note : Section 'B' contains Eight (08) short answer type
questions of Eight (08) marks each. Learners are required
to answer any Four (04) questions only. (4×8=32)
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1. Discuss the criteria of selecting media for advertisement.
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2. What is the difference between newspaper advertising and
TV advertising? Explain.
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3. Write very short notes on following :

(a) TV Branding.

(b) Radio Mirchi.

(c) ANI.

(d) DTH.

(e) SITE.

(f) ABC.

(g) NRS.

(h) IBF.
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4. Discuss the measures for the Press to cope with the

challenges from Electronic Media and Internet.
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5. What do you understand by Accountability and
Independence of Media?
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6. What is Media Planning? Explain the steps in Media
Planning.
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7. Explain the role of editorial department in a newspaper
organization.
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8. What type of ownership pattern, you think is best suited for
today's media organization and why?
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